Brightstar 20:20 Group
Tax Strategy
December 2020
1. Introduction
ABOUT US

Brightstar simplifies the wireless world, making mobile technology
Brightstar is a global leader of end-to-end device lifecycle
management
solutions. WeAwork
with carrier,
and enterprise
accessible
to everyone.
subsidiary
ofretail
SoftBank
Group Corp.,
customers
in approximately
every stage of a device’s lifecycle, from when it’s manufactured to the moment
Brightstar
is the
leading 50 countries, touchingBrightstar
is the world’s
leadingsupply
mobile
services
company
it’s time to trade it in and re-market it. Brightstar provides an integrated
portfolio including;
chain
management,
trade-infor managing
global
subsidiary
of
solutions, device insurance and repair services. devices and accessories across the wireless ecosystem.
SoftBank Group Corp.
This document, which has been approved by the Brightstar UK leadership team (“leadership team”), details the approach of the
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Group purposefully adopts an open and cooperative relationship with HMRC and does not participate in aggressive tax avoidance
schemes. It places significant value on the relationship with HMRC and consequently ensures that its tax returns are clear and
transparent, it has regular meetings with HMRC regarding its affairs and where, after seeking external advice, there remains
uncertainty in the application of tax law to its new business ventures/services offerings it proactively raises these with HMRC to
agree the correct tax treatment.

