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Group purposefully adopts an open and cooperative relationship with HMRC and does not participate in aggressive tax avoidance
schemes. It places significant value on the relationship with HMRC and consequently ensures that its tax returns are clear and
transparent, it has regular meetings with HMRC regarding its affairs and where, after seeking external advice, there remains
uncertainty in the application of tax law to its new business ventures/services offerings it proactively raises these with HMRC to
agree the correct tax treatment.

